MODULE OUTLINE 
Autumn term 2015-6
JN514 - Propaganda – media, manipulation and persuasion      
The module examines the role of propaganda as a means of communication and persuasion.  Propaganda is not a new invention – though many see it as starting in the 20th century with the total nature of warfare and the key role of the media and communications in mobilizing support or undermining the morale of the enemy.  The module assesses how propagandist wants to convince his or her audience not just of the rightness of a cause, set of beliefs or policies but to change behaviour, from obtaining the passive acceptance of policies to eliciting action or inciting hate and violence.  The module will deal with the definitions, content, intent and methods of propaganda, drawn from the historical development of propaganda as a communications tool utilising the mass media and develop a detailed knowledge and understanding of the ways that the evolution of the media and development of new genres has given new forms to propaganda – from the printed word, through broadcasting to the new media.  The module will involve study and critical assessment of the role of propaganda in the two world wars, the Cold War, apartheid South Africa, Rwanda and contemporary conflicts and politics.     

Propaganda is not a modern invention. Ever since men have lived in communities, the propagandist has attempted to convince his audience of the righteousness of his cause and of the weakness, falsity and wickedness of the opponent’s position.  A limited audience could be secured by word of mouth. Pictures and then writing extended that audience.  But the printed word was necessary before propaganda would assume its modern importance.  Martin Luther’s pamphlets are early examples of the new weapon’s power. Now the circle has been completed. The radio has restored the predominant influence of the spoken word, while it has immeasurably increased the size of its audience.” (Elmer A. Beller, Propaganda in Germany during the Thirty Year’sWar, Princeton, NJ: Princeton University Press, 1940).  
Module delivery:  Autumn Term 2015-2016
Lecture: Mondays 15.00-17.00 (please refer to your personal timetable for location)
Please come prepared by studying the suggested readings and by attending the lecture.  You will be expected to contribute actively to discussion during the seminars, so be ready to be put on the spot.  
Keith Somerville
Office telephone:  01227 82 4943
Learning Outcomes 

The learning outcomes of this module are as follows: 

On successful completion of this module students will: 

1. Have a systematic understanding and critical awareness of key features and methods of propaganda and its dissemination through the media.

2. Possess a detailed knowledge of and be able to critically evaluate debates on the application of particular models of propaganda in the student’s own research and advanced scholarship.

3. Have a comprehensive knowledge of the historical evolution of propaganda and of the means of dissemination through the constantly changing forms of media from word of mouth to social media, and be able to critically reflect on the consequences of media development for the content and form of propaganda. 

4. Have a comprehensive knowledge of the use of propaganda during wartime – with detailed knowledge of specific examples drawn from the wars of the 20th and 21st centuries.

5. Have a comprehensive knowledge and systematic understanding of the use of language in using propaganda to influence public opinion and human behaviour.

6. Have a systematic understanding of the spectrum of propaganda in the media from the values of developed, impartial journalism to hate propaganda.

7. Have a systematic understanding of the contexts of propaganda usage and the importance content and intent analysis as measures of the phenomenon.
Assessment
The module will be assessed through a two hour exam (40%) in term 3 and by an essay of maximum 3,000 words (40%) and an oral presentation (20%) in a seminar in term 2. The assessments will be an opportunity for you to demonstrate and us to assess your ability to:  communicate in writing and verbally;  to identify and define problems and key issues;  analyse and combine information to present arguments that clearly demonstrate understanding of the issues and acquired knowledge; carry out research online; and meet deadlines.
General Introduction
The following books and articles give a useful overview of the subject – and some of them will also relate to particular weekly topics below.

Jacques Ellul,  Propaganda: The Formation of men’s Attitudes, New York: Vintage, 1973

Edward S. Herman and Noam Chomsky,  Manufacturing Consent. The Politccal economy of the Mass Media,  New York: Pantheon Books, 2002

Edward Herman. The Propaganda Model: a retrospective, Journalism Studies,  1:1, 2000, pp. 101-112

John Jenks, British propaganda and news media in the Cold War,  Uni of Edinburgh Press, 2006

 
Garth S. Jowett and Victoria O’Donnel, Propaganda and Persuasion, Thousand Oaks, CA; Sage, 2006.

Aristotle Kallis, Nazi Propaganda and the Second World War Palgrave, 2008, 

Harold Lasswell, Propaganda Tecnhiques in WWI,  MIT, 1971 

Keith Somerville, Radio Propaganda and the Broadcasting of Hatred: Historical Development and Definitions,  London: Palgrave/Macmillan, 2012,  pp. 1-31

Marshall Soules, Media, Persuasion and Propaganda, Edinburgh University Press 2015, 
Phillip Taylor, Munitions of the Mind: A history of propaganda from the ancient world to the present day, Manchester: Manchester University Press,  2003 edition

David Welch, Propaganda: Power and Persuasion, London: British Library, 2013.

Session 1 – what is propaganda?

Readings:

Theodore W. Adorno,  Chapter Five “Freudian Theory and the Pattern of Fascist Propaganda, The Culture Industry, London: Routledge,  1991, pp. 132-58.

Jacques Ellul,  Propaganda: The Formation of men’s Attitudes, New York: Vintage, 1973

 Garth S. Jowett and Victoria O’Donnel, Propaganda and Persuasion, Thousand Oaks, CA; Sage, 2006.

Keith Somerville, Radio Propaganda and the Broadcasting of Hatred: Historical Development and Definitions,  London: Palgrave/Macmillan, 2012,  pp. 1-31

Phillip Taylor, Munitions of the Mind: A history of propaganda from the ancient world to the present day, Manchester: Manchester University Press,  2003 edition

David Welch, Propaganda: Power and Persuasion, London: British Library, 2013.

Seminar topic – what do you understand by the word propaganda – read Ellul, Somerville and Jowett

Session 2: Propaganda– history, development and links with conflict

Readings:

S.D. Badsey (1983) Battle of the somme: British war-propaganda , Historical Journal of Film, Radio and Television, 3:2, 99-115, http://dx.doi.org/10.1080/01439688300260081

Aristotle Kallis, Nazi Propaganda and the Second World War Palgrave, 2008, 

Harold Lasswell, Propaganda Tecnhiques in WWI,  MIT, 1971 

Keith Somerville, Radio Propaganda and the Broadcasting of Hatred,  pp 8-54.

Phillip Taylor, Munitions of the Mind: A history of propaganda from the ancient world to the present day, Manchester: Manchester University Press,  2003 , pp. 176-248.

David Welch,  Propaganda: Power and Persuasion,  pp 80-93

Seminar topic – Nazi propaganda – read Kallis, Somerville and Welch

Session three – Cold war propaganda – blatant and hidden propaganda

Readings:

Daniel C Hallin, The Uncensored War. The Media and Vietnam, New York: Oxford University Press, 1986. pp. 1-12,  211-5

Edward Herman and Noam Chomsky, Manufacturing Consent, 

Edward Herman. The Propaganda Model: a retrospective, Journalism Studies,  1:1, 2000, pp. 101-112

John Jenks, British Propaganda and News Media in the Cold War, Edinburgh: Edinburgh University Press, 2006.

Friederike Kind-Kovacs, Voices, letters, and literature through the Iron Curtain: exiles and the (trans) mission of radio in the Cold War1 Cold War History, 2013 Vol. 13, No. 2, 193–219, http://dx.doi.org/10.1080/14682745.2012.746666
Paul Lashmar and James Oliver, Britain’s Secret Propaganda War, Stroud: Sutton Publishers, 1998


Patrick Major, Listening behind the curtain: BBC broadcasting to East Germany and its Cold War echo, Cold War History, 2013 Vol. 13, No. 2, 255–275, http://dx.doi.org/10.1080/14682745.2012.746840
Keith Somerville, Radio Propaganda and the Broadcasting of Hatred,, 55-72

Phillip Taylor, Munitions of the Mind: A history of propaganda from the ancient world to the present day, Manchester: Manchester University Press,  2003 edition chapter 24, pp. 249-82.

David Welch, Propaganda: Power and Persuasion, pp. 104-112. 

Seminar topic – Vietnam – Read Chomsky  Manufactiring Consent, Hallin  Uncensored War, and Welsh, |Propaganda Power and Persuasion.

Session Four – Propaganda in apartheid South Africa and the role of anti-apartheid groups.  

Readings

ANC, Strategy and Tactics,  http://www.anc.org.za/ancdocs/history/stratact.html
Lebona Mosia, Don Pinnock, Charles Riddle, Warring in the Ether, Rhodes Journalism review,  July 1992,        http://www.rjr.ru.ac.za/rjrpdf/rjr_no4/the_ether.pdf

Stephen R. Davies, The African national Congress, its Radio, its Allies and Exile, Journal of Southern African Studies,  35, 2, 2009, pp.349-73.

Sekibakiba Peter Lekgoathi, The African national Congress’s Radio Freedom and its audiences in apartheid South Africa, 1963-1991, Journal of African Media Studies,  2,2,, 2010, pp. 139-53.

Sekibakiba Peter Lekgoathi,  You are listening to Radio Lebowa of the South African broadcasting Corporation; Vernacular Radio, Bantustan Indentity and Listenership, 1960-1994,  Journal of Southern African Studies,  35, 3, pp.575-94.

James Myburgh, The ANC and the boers, politicsweb, 20 September 2011 - http://www.politicsweb.co.za/news-and-analysis/the-anc-and-the-boers

Charles Riddle, This is Radio Freedom, Rhodes Journalism Review, 9, December 1994.

Keith Somerville, Radio wars. Apartheid airwave propaganda, Index on Censorship, vol 43, number 1, pp.66-73

Keith Somerville – Powerpoint of Institute of Commonwealth Studies Presentation on apartheid radio propaganda – Radio RSA and ANC’s Radio Freedom – on Moodle

Seminar topic – ANC’s rural war and mobilizational propaganda or hate radio?  And, creating the Mandela image.

Session Five – Modern hate propaganda in the media -   The Balkans, Rwanda, Kenya and the Middle East.  

Readings

Maggie O’Kane, The Role of the Media in Bosnia,  Balkan Papers, http://ics.leeds.ac.uk/papers/pmt/exhibits/807/okane.pdf
Paul L. Moorcraft and Philip M. Taylor, Shooting the Messenger. The Politics of War Reporting,  London, Biteback, 2008, pp. 138-151 

Keith Somerville, Radio Propaganda and the Broadcasting of Hatred,  pp. 61-84, Rwanda and Kenya chapters.

Allan Thompson, The Media and the Rwandan Genocide, London: Pluto, 2007

Mark Thompson, Forging War. The Media in Serbia, Croatia, Bosnia and Hercegovina, Article XIX, 1999, Chapters 1, 4-7.

Films:

Shooting Dogs

Hotel Rwanda

Seminar – how does hate broadcasting work. iscussion of why radio was so effective in getting people to kill.
Session Six – Fox and the shock jocks

Readings 

David Brock, Ari Rabin-Havt, The Fox Effect. How Roger Ailes Turned a Network into a Propaganda Machine, New York: Anchor Books, , 2012.

Rory O’Connor, Shock Jocks. Hate Speech and Talk Radio, San Francisco: AlterNet Books, 2008. Pp.1-13

Alex Sobel Fitts, And from the left…Fox News - There's more to Fox News' strategy of hiring liberals than creating a public boxing match, Columbia Journalism Review, http://www.cjr.org/feature/and_from_the_leftfox_news.php
Terry McDermott  - Dumb Like a Fox, http://www.cjr.org/cover_story/dumb_like_a_fox.php?page=all
Ben Adler, The Real Problem with Fox News, http://www.cjr.org/campaign_desk/the_real_problem_with_fox_news.php
David Uberti, Why Bill O’Reilly can play hardball on his war zone story, http://www.cjr.org/behind_the_news/why_bill_oreilly_is_playing_ha.php
Mike Conway , Maria Elizabeth Grabe & Kevin Grieves, Villains and victims and the virtuous in Bill O’Reilly’s “No-Spin Zone”, Journalism Studies, 8:2, 2007, 197-223
Session seven–  Gaza,  ISIS  and the Ukraine – Propaganda in the new/social media era

Readings

Jill Dougherty (former CNN Bureau Chief), Everyone Lies: The Ukraine Conflict and Russia’s Media Transformation, Shorenstein Center on Media, Politics and Public Policy Discussion Paper Series #D-88, July 2014,  http://shorensteincenter.org/wp-content/uploads/2014/07/d88-dougherty.pdf
Economist,  Ukraine’s media war. Battle of the memes. http://www.economist.com/news/europe/21646280-russia-has-shown-its-mastery-propaganda-war-ukraine-struggling-catch-up-battle-web
Independent,  ISIS’s more dangerous propaganda http://www.independent.co.uk/news/world/middle-east/the-most-dangerous-isis-propaganda-yet-jihadi-brides-with-m5s-fighters-relaxing-and-children-playing-used-to-present-caliphate-as-a-utopia-10121653.html
Tim Judah, The Battle for Ukraine, New York Review of Books, 10 July 2014, http://www.nybooks.com/articles/archives/2014/jul/10/battle-ukraine/
Tim Judah, Ukraine: Hate in progress, http://www.nybooks.com/blogs/nyrblog/2014/apr/28/ukraine-hate-progress/
KPCC, public radio California, Inside the social media propaganda battle between Israel and Hamas, http://www.scpr.org/programs/airtalk/2014/07/22/38485/israel-hamas-social-media-propaganda/
Evegeny Morozov, The Net Delusion. How Not to Liberate the World, , London: Penguin, 2011, Introduction and Chapter 1

Steve Rose, The Isis propaganda war: a high-tech media jihad, Guardian, 7 October 2014, http://www.theguardian.com/world/2014/oct/07/isis-media-machine-propaganda-war
Jodi Rundgren, In Gaza, Epithets Are Fired and Euphemisms Give Shelter, New York Times, 20 July 2014, http://www.nytimes.com/2014/07/21/world/middleeast/in-a-clash-between-israel-and-gaza-both-sides-use-social-media-to-fire-epithets-and-hide-behind-euphemisms.html?hp&action=click&pgtype=Homepage&version=HpSum&module=a-lede-package-region&region=lede-package&WT.nav=lede-package&_r=3&assetType=nyt_now
Philip M. Taylor, Munitions of the Mind, Chapters 27 and 28
Useful videos to watch: ISIS Flames of War, Russia Today on Ukraine via You Tube.   Reporting of ISIS on BBC, CNN, ASl Jazeera

Seminar section: group coursework presentations

Session eight – propaganda and the environment: The ivory debates and propaganda wars

Readings
Raymond Bonner, At the Hands of Man, new York, Simon and Schuster, 1993, pp. 87-113, on Moodle

Dan Brockington,  Celebrity and the  Environment, London: Zed, 2009, pp. 6-24, on Moodle
Nir Kalron (Founder & CEO of Maisha Consulting) and Andrea Crosta (Executive Director & Co-Founder of the Elephant Action League), Africa’s White Gold of Jihad: al-Shabaab and Conflict Ivory, http://elephantleague.org/project/africas-white-gold-of-jihad-al-shabaab-and-conflict-ivory/
Ronald Orenstein,  Ivory, Horn and Blood,  Buffalo: Firefly, 2013,  p. 53-66 on Moddle

Keith Somerville, draft Chapter six from forthcoming book on political economy of the ivory trade, on Moodle module page

Keith Somerville, What is driving the demise of the African elephant? 11 December 2014, http://www.politicsweb.co.za/news-and-analysis/what-is-driving-the-demise-of-the-african-elephant

Seminar section; group coursework presentations

Session nine– Revisiting Methods – agenda setting, working on existing beliefs, prejudices, fears.  Shock tactics. Feeding off, fear, frustration and providing new aspirations. Crusades, jihads. The role of New media, propaganda by tweet
Readings  

Keith Somerville, Radio Propaganda and the Broadcasting of Hatred,  Chapters 1 and 7

Philip M. Taylor, Munitions of the Mind,  Introduction.

David Welsh, Propaganda. Power and Persuasion,  Chapters 1 and 6

Seminar section presentations

Session ten – Propaganda and British politics – Oborne on Telegraph and HSBC: ownership, censorship and propaganda; Oborne in Spectator on Miliband – the Miliband slur campaign.  Where does propaganda start – is practically all journalism propaganda, are there clear divisions or just points on a spectrum?
Readings
Daily Telegraph, Ed Miliband was dating senior BBC economics journalist Stephanie Flanders when he was at the Treasury 9 April 2015 http://www.telegraph.co.uk/news/politics/ed-miliband/11526188/Ed-Miliband-was-dating-senior-BBC-economics-journalist-Stephanie-Flanders-when-he-was-at-the-Treasury.html

Jacques Ellul,  Propaganda: The Formation of men’s Attitudes, New York: Vintage, 1973

Roy Greenslade, 72% think the Daily Mail was wrong to say Ralph Miliband hated Britain

 Guardian, http://www.theguardian.com/media/greenslade/2013/oct/06/sundaytimes-dailymail

Garth S. Jowett and Victoria O’Donnel, Propaganda and Persuasion, Thousand Oaks, CA; Sage, 2006.

Harold Lasswell, Propaganda Tecnhiques in WWI,  MIT, 1971 

Peter Oborne, Why I have resigned from the Telegraph,  17 February 2015, https://www.opendemocracy.net/ourkingdom/peter-oborne/why-i-have-resigned-from-telegraph
Peter Oborne, Ed Miliband’s critics hate him for his success,  The Spectator, http://www.spectator.co.uk/features/9438172/ed-milibands-biggest-critics-dont-hate-him-for-how-hes-failed-they-hate-him-for-how-hes-succeeded/

The man who hated Britain: Red Ed's pledge to bring back socialism is a homage to his Marxist father. So what did Miliband Snr really believe in? The answer should disturb everyone who loves this country, Daily Mail,  27 September 2013 http://www.dailymail.co.uk/news/article-2435751/Red-Eds-pledge-bring-socialism-homage-Marxist-father-Ralph-Miliband-says-GEOFFREY-LEVY.html


Keith Somerville, Radio Propaganda and the Broadcasting of Hatred: Historical Development and Definitions,  London: Palgrave/Macmillan, 2012,  pp. 1-31

Marshall Soules, Media, Persuasion and Propaganda, Edinburgh University Press 2015, 
David Welch, Propaganda: Power and Persuasion, London: British Library, 2013.

Seminar section: group coursework presentations

Session eleven – revision session

Revision powerpoint will be on Moodle before this session.

0RAL PRESENTATIONS
These should be of 8-10 minutes in duration and cover a topic of your choice from within the module.  They should be accompanied by a power-point or some other form of visual display that illustrates and supports the presentation.  They will be scheduled in the second half of the term and will be delivered during seminars.  A timetable will be established for delivery.
Essay questions – choose one and write 3,000 words.  Upload to Moodle and hand in hard copy by 1300 on Friday 6th November 2015.
1.   “Propaganda is not a modern invention. Ever since men have lived in communities, the propagandist has attempted to convince his audience of the righteousness of his cause and of the weakness, falsity and wickedness of the opponent’s position” (Beller, 1940).  Discuss and critically analyse this view utiisling examples from the history of propaganda.

2. Describe analyse the effectiveness of the basic methods used to generate and utilise propaganda as a tool to influence opinions and behaviour, using examples drawn from two of the following: World War I, Nazi Germany, The Cold War and the Vietnam War.     

3.  How did the National Party  government in apartheid South Africa and the African national Congress use propaganda?  Could their use be described as hate propaganda?
4. Why has propaganda become a term of abuse in political and public discourse?  Describe the key events in 20th century history that led to its reputation, giving examples of usages of propaganda that are generally deemed or evil.
